Rustralia’s Wine Business Magazine

Welcome to Australia’s only publication dedicated to the
business of wine. WBM - Australia’s Wine Business Magazine
serves the management, marketing, sales, advisory, finance,
supply and purchasing sector of Australia’s $4 billion wine
industry. It takes a fresh approach to wine industry

communication with authoritative features, stock market and

\ A IQNN
vV IV

RAustraig

McGUIGAN
 Nothing but the best
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| What makes them tick? ! B -

Himes hit the big buys

financial analysis, management tips, marketing advice, global
updates and lively profiles and case studies. As a supplier

of wine industry products or services, you'll find WBM the
perfect medium for targeted advertising and communication.
Our readers are the industry’s key decision makers - and they

also represent the highest socio demographic in the country.



15
reasons to

advertise In
WBM

Contact
Details

Technical S

T Australia’s only publication dedicated to the business of wine
2 High quality targeted circulation direct mailed to 3,000 people including:
e Winery owners and managers ¢ Finance industry specialists

e Decision makers ¢ Heads of industry
Relevant, cutting edge information

Competitive advertising rates

Independently published
Quality articles that are:

o 3 O~ U1~ W

Monthly frequency and timing of advertising is vital

Professionally designed advertisements for maximum impact and readership

e Authoritative ® Practical ® Relevant e Accurate ¢ Informative

9 You'rein good hands - the magazine team has more than 50 years” wine industry

publishing experience

g~ 0N - O

WBM - Australia’s Wine Business Magazine
Post: 37 Fullarton Road, Kent Town, SA 5067

Online: www.awbm.com.au

Phone: 08 8362 3122

Fax: 08 8363 6822

Subscriptions Email:

subscriptionsdawbm.com.au

vecifications

Designed for the future leaders of the Australian wine industry - get your message in front of them
Industry comment and analysis by writers who are the best in the business

Editorial opportunities for advertisers in The Market section featuring products and services

Wine business profiles and case studies - businesses learning from other businesses

Association with this outstanding magazine will reflect well on your business

Taking your business into a bold new era for the Australian wine industry

Margot Tisher
Mobile: 0407 790 360

Email: margot.tisher@awbm.com.au

Venera Spadavecchia

Email: venera.spadavecchialdawbm.com.au

Cover Stock 250 gsm gloss | Internal Stock 100 gsm gloss | Machining Burst Bound & Trimmed | Trim Size 297 x 210mm (A4)
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WBM
Circulation

VWBM conducted a readership survey in 2007 to gain a

closer understanding of the demographics of readers,

the readership penetration of the magazine within

each company, and the general satisfaction with the

publication and its e-bulletin, The Week That Was.

VWBM commissioned Square Holes to provide an

independent analysis of the survey responses. 3,000

copies of VWBM are printed and distributed to

subscribers, newsagents and advertisers (free

copies). From the survey, an average of 3.4 people

read WBM per subscription, which equates to a

readership of 10,200 decision makers. The profile of

subscribers is typically males; aged 26 to 55; and/or

a Director or top manager of a company. Businesses

subscribing to VWBM are typically wine companies,

employing an average of 90 staff. In terms of

circulation to businesses, wine companies (83%) are

the main subscribers to WBM. A further 10% are

suppliers to the wine companies. On average, the size

of a company subscribing to VWBMis small to medium

(average 90 employees). It is important to note that

the mode (3 employees) and median (9 employees) are

a lot lower than the average due to the largest

company employing 3,000 people (Foster’s). Many of

those subscribing to VWBM are the CEQ/MD (26%];

Director (11%); or GM (13%). Other typical roles

include Marketing (15%); and Winemaker (13%).

JOB ROLE

CEO/MD

Marketing

Winemaker

General Manager

Director

Other

Sales

Viticulturist

Student

Accountant

Admin

T 15%

—— 13%

—— 3%

— 1%

— 7%

[ 5%

4%

2%

2%

. 2%




WBM Advertising Sizes

FP

Full Page with Bleed

297 x 210

Add 5 mm bleed to all sides
(307 x 220)

TPV
Third Page Vertical
277 x 59

TPHB

Third Page Horizontal with
Bleed

90 x 210

Add 5 mm bleed to all sides
(100 x 220]

Measurements are shown depth x width and in mm. Magazine trim size is 297 x 210 (A4).

HPV
Half Page Vertical
277 x 90.5

TPVB

Third Page Vertical
with Bleed

297 x 69

Add 5 mm bleed to all
sides (307 x 80)

QPV

Quarter Page
Vertical

135x 90.5

Ads that bleed must be supplied with 5mm bleed to all sides with no cropmarks.

Publisher and Pagemaker files cannot be accepted. Placement of advertisements is

at the discretion of the editor. * Image resolutions are correctly described as ppi =

pixels perinch [(traditionally known as dpi = dots per inch).

HPH
Half Page Horizontal
135 x 185

TPH

Third Page
Horizontal
80 x 185

QPH

Quarter Page
Horizontal

60 x 185

QPHB
Quarter Page

Horizontal with Bleed

70 x 210
Add 5mm bleed to all
sides (80 x 220)

Electronic Formats

WBM is created using QuarkXPress 6.5 on Apple computers. The
following file formats are acceptable for advertisement supply.

PDF

PDF files must be supplied press-ready: CMYK colour !
(not RGBJ, 300ppi* graphics, all fonts embedded. Adobe
JPG

Complete ads can be supplied in JPG format, but
cannot be edited by WBM. JPG files must be 300ppi* AN~

CMYK colour. Other acceptable image formats include T

&

EPS, TIF and BMP. Low resolution and/or poor quality

files can't be accepted.

InDesign

InDesign files must be supplied with all images and
font files separately. All images to be 300ppi*
CMYK colour.

EPS

[llustrator and Freehand EPS files must be

supplied with all images and font files separately. All
images to be 300ppi* CMYK colour. Please supply a

second copy with fonts converted to outlines.

Photoshop PSD

Layered Photoshop PSD files must be supplied with
font files separately. Files must be 300ppi*

CMYK colour.

Microsoft Files

Microsoft Word, Excel and Powerpoint files can be
received but will not be used as final art. Any adverts
supplied in these formats need to be rebuilt by WBM
and may incur a fee. Any images embedded in the
files must aslo be supplied separately. Images must
be 300ppi*.




WBM Advertising Rates

Ad Size Ad Size Code Casual x3 x6 x12
Full Page FP $1700 $1615 $1580 $1515
Half Page Vertical HPV $1020 $970 $950 $910
Half Page Horizontal HPH $1020 $970 $950 $910
Third Page Vertical TPV $740 $700 $690 $660
Third Page Vertical with Bleed TPVB $740 $700 $690 $660
Third Page Horizontal TPH $740 $700 $690 $660
Third Page Horizontal with Bleed TPHB $740 $700 $690 $660
Quarter Page Vertical QPV $600 $570 $560 $535
Quarter Page Horizontal QPH $600 $570 $560 $535
Quarter Page Horizontal with Bleed QPHB $600 $570 $560 $535

Prime Positions

Inside Front Cover +10% loading
Inside Back Cover +10% loading
Outside Back Cover +20% loading
All other Preferred Positions +10% loading

These rates do not include GST. 10% GST will be added to rates when invoiced.

Price for Inserts available upon request.

Cancellations — Please read carefully

To ensure maximum availability, preprint cancellations are accepted without penalty up to 5 days before booking deadline for that issue.

Cancellations after booking deadline will be charged 50 percent of the ad’s full price. Ads cancelled after material deadline 5pm will be charged full price.




WBM's Business
Business Directory

This could be your listing!

BUSINESS CATEGORY
Your Business Name
Use this space to

describe your business
and products or
WBM - Australia’s Wine Business Magazine, is proud to announce the launch of services on offer.

its Wine Business Directory. Each listing will contain about twenty words.
P: 08 1234 5678

W: www.yourbusiness.com.au

The Directory is the ideal place to list your business details, and will be the first

place thewine industry looks when hunting for a supplier.

The Business Directory is split into categories such as Winemaking Consultants,
Winemaking Equipment, Wine Education Tools, RecruitmentConsultants, Public

Relations / Marketing Consultants, Graphic Designers, Viticulture Equipment,

Freight / Logistics Services, Insurance, Positions Vacant, Industry Organisations BUSINESS DIRECTORY
and many more.
e — s —

FINLAYSONS

Each listing consists of:
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Business Name

Business Logo
Business Activity (20 words maximum) Phone number

Website address

The best news is that all this will cost you just $60 per month when you book for

12 months!

Casual: $110 per month
Three months: $95 per month
Six months: $80 per month
12 months: $60 per month

To book your listing contact Venera Spadavecchia on (08) 8362 3122

or email veneraldawbm.com.au.

Published by Free Run Press Pty Ltd. 37 Fullarton Road, Kent Town, South Australia 5067
Tel +61 8 83623122 Fax +61 8 8363 6822 Email info@awbm.com.au Web www.awbm.com.au




THE WeEK THAT WAS

Advertising Information:

WBM — Australia’s Wine Business

Magazine, is proud to present The Week That Was,

a weekly email newsletter for our subscribers,
all about innovations, news, interesting events,
rumours worth passing on and a bit of

healthy gossip.

The Week That Was is an excellent
opportunity to advertise your products and
services to our TWTW database of more than

4,500 wine industry key names.

File formats:
Please supply your file in RGB colour as a high
quality JPG, PSD, TIF, BMP or GIF at 72ppi

(pixels perinch).

Advertising sizes & rates:

Vertical Panel Advert - 300 pixels high x 120 pixels wide

One month (4 weekly ads):

Three months (12 weekly ads):

Six months (24 weekly ads):

Horizontal Panel Advert - 80 pixels high x 450 pixels wide

One month (4 weekly ads):

Three months (12 weekly ads:

Six months (24 weekly ads):

Logo Only - 120 pixels wide

One month (4 weekly ads]:

Three months (12 weekly ads):

Six months (24 weekly ads):

$1,000 (plus GST)
$2,000 (plus GST)
$3,000 (plus GST)

$1,000 (plus GST)
$2,000 (plus GST)
$3,000 (plus GST)

$400 (plus GST)
$700 (plus GST)
$1,000 (plus GST)

Panel Advert Horizontal

80h x 450w pixels

Logo Only

Panel Advert
Vertical

300h x 120w
pixels

*Actual Proportions Shown*




WBM Features List 2009

December/January (combined bumper issue) September

e Packaging e HR e Innovation
e Crystal Ball (forecast for the industry) e Wine Tanks e Transport, Distribution and Logistics
e Direct marketing e  Efficient Vineyard Practices e WISA Supplier of the Year Awards
e Touch Wine e World Wine Events e Oak
e  Flying Wine Suppliers e WBM Design Clinic
e Refrigeration and Cooling e Vintage
e 50 Stars of 2008 e  WEA Conference Preview
February June October
e  Marketing: Brand Development e Packaging e Wine Storage
. Recruitment . Finance . Wine Additives (chemicals, enzymes, yeasts)
e Closures e Sustainability e  Legal Services
¢ WBM Design Clinic e Bulk Wine e Preparing for Vintage
e Wine laboratories o Public Relations
March July November
e Marketing: Public Relations e  Brettanomyces e  Spotlight on Asia
e  Packaging e  Yeast e  Cellor door Glassware
e  Technology e  Research e  Crushing, Pressing & Storing
e Safety/OHS e Web design e Banking and Finance
e Insurance *  Quirky Packaging e WBM Design Clinic
e Wine clubs e Financial Year Forecast

o WEA Conference Preview

April August Regular Features

* 10 Hot Cellar Doors o (BLees The Globe, Meet the Press, The Workshop with the ASVO,
e 0Oak e Label Printers

e Wine Industry Suppliers: Building the right relationship e Selling Wine Online Numbers Game, The Business of Viticulture, Varietal Hero,
e Wastewater e Travel An Hour With, The Market, Market Snapshot, From The

e Transport e WBM Design Clinic

Tasting Bench, Competitor Analysis, Communication, Larry

. Filtration

e Vintage Lockshin, Innovation, The Total Package, Who's Doing What,
. WEA Conference Preview

World Wine Web, Beer Radar, iTips, Business Directory
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Advertising
Deadlines 2009

Issue Ad Bookings Ad Copy

Dec 08/Jan 09 1 December 3 December

, February 22 January 26 January
‘ March 25 February 27 February
- April 24 March 26 March
May 22 April 24 April
: June VARV E 22 May
July 24 June 26 June
k August 22 July 24 July
September 26 August 28 August
October 23 September 25 September
RAustralia’s Wine Business Magazine November 21 October 24 October

Dec 09/Jan 10 26 November 30 November
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Details are correct as of 23/09/09.




